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':-;Sellmg DIY

Radlater Specmlty has: ldunched an’ )
_"_aggresswe ad campaign for its Liquid .
“Wrench lubricants, a line of products
‘aimed at loosening bolts, tammg squeaky._
~ hinges and making other minor repalre A
“familiar suspect —the economy — is driv-
; mg people to take on more Trepair p1 OJeCtS____.

zi_' to save money L1qu1d Wrench packages 8
now include a mobile text code, allowing
shoppers to punch in a numbe_r on their

‘cell phones to get instant advice. “It helps
educate consumers, and it benefits retail- -

‘ers,” says Mike Guggenheunex_ ‘Liquid
_Wrench dir ector of business develop-
ment. The cempany also has taken the
DIY - campaign to Twitter, where Guggen

‘heimer says followers have included Jesse -

“James (of West Coast Choppers fame) and

_comic Adam Car olla. Who lmew‘? o



